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MPOKHPY=H ZYNONTIKOY (MPOXEIPOY) AIATQNIZMOY yia To £pyo
Mlotikn 8pacon oto mMAaiclo Tou £€pyou Ue To akpwvUuo ADRIATInn» oto mAaicto tng Npa&ng
«An Adriatic Network for Advancing Research Development and Innovation towards the
Creation of new Policies for Sustainable Competiveness and Technological Capacity of SMEs»
Tou £xeL evtaxOei oto Mpdoypappa AtacuvoprLakrg Zuvepyaciag IPA ADRIATIC

M

EPQTHZ2EIZ — ANANTHZEI2

€xpLtnv 21.7.2016 £xouv umtoBAnBOel oL akOAOUBEG EpWTAOELG 1] SLEUKPLVNOELG OL OTIoLeC TapaTiBevtal e

TLC OVTIOTOLYEC AMAVTINOELG:

EPQTHZEIZ

1)

MapakaAw OMWC LOU XopPNyNoeTe aviiypado tng eykeKpLUEVNG Altnong Zuppetoxng (Application Form)
ToU £pyou pe TO OoKpwvLULO «ADRIATinn» oto mAaiolo tng Mpoknpuéng Zuvomtikol (Mpoxelpou)
Alaywviopou Ap. AE:17/16.6.2016, AX: 16.6.2016, Ap. Alaknpuéng: 03-15.

2.1. IXETIKA Pe Tov Slaywviouo pe ap. Staknpuéng 03-15 Ba B€hape va oG EVNUEPWOETE TOLOG €ilval o
EKTILWHUEVOC 0pLOUOC EMIXELPROEWY YLa TIC oTtoleg Ba yivel n kaBodnynon. 2.2. Eniong, étav avadépetat
OTL N opada €pyou Ba mpémel va amaptiletal and KAtoxoug MTuxiwv tpltofabuiag sknaidevong pe
el6ikeuon oe cUPPOUAEUTIKEG UTINpeaiec Slolknong EMIXElPOEwWY, EVVOEITE OTL TO TITUXiO Ba TpEmel va
g€eldikeVEeTal (MY YUE LETAMTUXLAKO ALOIKNONG ETIXELPNOEWV) 1] OTL Bal TIPETEL VO £XEL OXETLKN EUMELpla
otnv cuppouleutikn; ...."

3.1. Muwt Sieukpivion, mépa amd TIC unhpeoieg mentoring, Ba SlopyavwBel kal 1 ogpwvdplo He
napadelyparto KoAwv MPAKTIKWY; 3.2. UUdwva Pe TNV TPoKApUEn o avadoxocg eival umteUBUVOG yLa TNV
tparnela yvwong. MNépa amd auto To UALKO Ba yivel kal kAmola mapouaiaot] Tou ) oA cuAAoyr Tou; 3.3.
TéAoc oL uTtnpeoieg autég Ba adopolv umo -cuotacn f UPLOTAUEVEG ETILXELPNOELG?

ANANTHZEIZ

1.

Y10 Swadiktuako tomo www.corfucci.gr kot www.anetek.gr omou Ppioketal kalL n avaptnon tng
Awaknpuéng, moapatiBetal emiouvantopevo 1o Application Form tou £€pyou HE TO AKPWVULLO
«ADRIATinN».

2.1. O aplBudC emxeEPOewWV yLa TG omoieg Ba yivel n kaBodnynon pe faon ta onuepva dedopéva sival
5 oAAQ Sev UTIAPYEL TEPLOPLOUOG KOL KATA CUVETIELA Umopel val umtdpéel oAU peyoAUTEPOG aplOUOG
QLTNUATWV.

2.2. JOUpdwva pe TNV TTPOKAPUEN N TpoTewvopevn amd tov uroPndlo opada épyou Ba mpeEmel va
anaptiletal and Touldyxlotov técoepa (4) AToHA KOTOXOUG TTuXiwv TpltoBabuiag skmaibeuong, pe
eeldikevon oe OUMPOUAEUTIKEG UTINPEGCieg OLOLKNONG TWV ETUXELPrOEWY, Ta omoila Ba mpénel va
nieplypadovtal emakplBwg oe avaluTikd Bloypadikd onpetwpata. Asv avapEPETal UTTOXPEWTIKA WG
otolxelo amokAelopoU n avaykolotnta HeTamtuxlakol evw n egelbikevon ot ocUpdwva pHe Tov
uvroPndLo KatdAnAeg cUBOUAEUTIKEG UTINPECLEG SLOIKNONG ETILXELPAOEWV (TTX TTapaywyLk Stadikaoia,
Aoylotikn mapakoAoUOnaon, xpnuatoolkovoulk avaAuon marketing katavaAwtikwv tpoidvtwv FMCG,
uEBobSoL enmefepyaciog kamvoUl KATL.) Ba MPOKUTITEL K TWV BLOYPADIKWY CNUELWUATWY (T OF YVWOTLKA


http://www.corfucci.gr/
http://www.anetek.gr/

OVTIKELJEVO, OE eUMELpieG, o €pya KATL.) oUpdwva Pe TNV emBuunt anod tov unordlo mpoTacn Kat
KoTaAAnAOANTa.

. 3.1. Me Baon tnv urt’ aptB. dtaknpuén 03-15 dev amatteital n mpaypatonoinon kamotwou oepvapiov. O
K@Be umoPrdplog avadoxog Umopei av To eMBUUEL Kal TO KPLVEL AMOPALTNTO VA TO CUUTIEPIAGPEL oTNnV
TEXVLKI TOU tpoodopda.

3.2. ZUpdwva pe tn Staknpuén 3-15 kat to mapadotéo 7.4.1 Ba npEnel va mpooSLloploTel To UALKO Ttou
Ba meplappavel n tpanela yvwong EMOUEVWC O TPOTOC Kol Ta péoa Tou Ba XpNnOLUOTOLOEL O
uroPndloc avadoxog yla tThv bAomoinon Tou otdxou auTtoU elval LEPOG TNG TEXVIKAC TOU IPoodopdag.
3.3. Aev UTTAPYXEL KATIOLOG TIEPLOPLOKOG OTO €160 TNG EMLXELPNONG ATIO MAEUPAG TOU TTPOYPAULATOG,.



